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Overall Company Growth Options

Salesforce has significant organic growth opportunities in its core markets of Sales Cloud and Services Cloud, but also an ability 

to upsell customers to adjacent products in its broad suite. The company's total addressable market has increased significantly in 

recent years as it has made acquisitions and expanded functionality. Despite its consistent revenue growth over time, Salesforce 

will continue to benefit from the structural shift of global enterprises from on-premises software to cloud-based software which 

remains in its early stages. The COVID-19 pandemic has highlighted the need for enterprises to have modern, flexible, cloud-

based software solutions to support their businesses. 

Main Business Activities

Salesforce.com, Inc. (Salesforce) provides modern, Software-as-a-Service-based (SaaS-based) Customer Relationship 

Management (CRM) software to enterprises, commercial businesses and small to medium sized enterprises (SMEs) to help them 

improve the efficiency of their front-office operations. Its key products are Sales Cloud (which manages sales function) and 

Service Cloud (which manages multi-channel customer support), supported by solutions for marketing, commerce, analytics and 

data integration. All of these separate products will be linked to a single user interface, where the enterprise can access the 'single 

source of truth' and provides a 360 degree view of each customer. 

Key Value Proposition to Customers

Salesforce’s products provide market-leading functionality, and the extra benefit of deeper integration between the modules exists 

between all of Salesforce’s suite, allowing enterprises to maintain one view of each individual customer across sales, customer 

support, marketing, online shopping, etc. which is critical in today's world that has lots of data but difficulty managing it effectively. 

Salesforce Platform also improves the company's value proposition and client stickiness as customers and partners build directly 

on the platform.  Using Salesforce increases productivity, lowers IT costs, increases customer satisfaction, increases marketing 

return on investment (ROI) and increases revenue.

Sustainable Competitive Advantages and Outlook

Salesforce's competitive advantage relies on its product leadership and broad product suite with integration between cloud 

products. This depth and breadth of functionality is difficult to replicate and provides a significant barrier to entry. 

It also benefits from economies of scale in research and development (R&D) with a significant R&D budget, and the size and 

reach of its sales and marketing team.
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Important Disclaimers

For Recipients in Australia: This report has been issued and distributed by Hyperion Asset Management Ltd 

 (ABN 80 080 135 897) (AFSL 238380). Hyperion Asset Management Ltd is the provider of the general 

advice (‘the Service’) and takes responsibility for the production of this report. The Service is provided 

through the research of investment securities. 

To the extent the Report contains general advice it has been prepared without reference to an investor’s 

objectives, financial situation or needs. Investors should consider the advice in light of these matters and, if 

applicable, the relevant Product Disclosure Statement before making any decision to invest. Refer to our 

Financial Services Guide (FSG) for more information at https://www.hyperion.com.au/fsg/

Any opinions or forecasts reflect the judgment and assumptions of Hyperion and its representatives on the basis of information at the date of publication and may later change without notice. 
Any projections contained are estimates only and may not be realised in the future. Returns from investments may fluctuate and that past performance is not a reliable indicator of future performance. 

Publication Date: November 2021 




